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Abi Roberts, Sustainability Officer 

Year 2 – Meeting 2, Wednesday 23 March

Camden Climate Citizen Panel 

1. Welcome & Introduction(s)

a. Connection & check-in

2. Climate Communication(s) Update

a. Presentation: Communication dissemination & 

improving reach

b. Panel discussion & feedback

3. BREAK

4. Transport Update

a. Presentation: Safe & Healthy Streets followed by 

brief Q&A

b. Panel discussion & feedback

5. Open Panel Discussion

6. Summary, Wrap-up & Close
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• 9 meetings so far between October 2020 – October 2021, online 

and in-person 

• 2 meetings left before we close out the first cycle of the Citizen 

Panel and year 2 of this term:

o June 2022, July 2022 (reflection and wrap-up)

• October 2021 panel members decided the key areas of focus for 

remaining meetings:

• Climate Comms (March)

- ‘Link initiatives and create a network of knowledge sharing’

- ‘Camden Corporate comms, CCCA, community groups, active networks, 

the panel, map networks and channels’.

• Transport (March)

- ‘Future vision of the borough, initially more cycle routes and fewer private 

cars with the implementation of more Low Traffic Neighbourhoods (LENs)’.

• Retrofit (housing and schools) (June)

• Finance and Governance (June)

• Involve supporting the remainder of our sessions

Progress – where are we?
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Panel Check-in & connection

By way of introduction and connection, please

share your name, and if you are happy to, where

you live in Camden?

And your response to the connection question,

which is:

What is one positive, big, or small, that you have

seen, heard, or read about recently regarding

climate emergency/change? And if there isn’t

one, one thing you have seen you would like to

share?
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Sustainability & Corporate Comms Teams

Climate Comms Update
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Climate Comms - Development
• In the Climate Action Plan 2020-25 we committed to:

‘In 2020-21, design and deliver a public information campaign on the climate crisis 

focusing on how individuals can reduce their carbon footprint’.

• Presented ‘5 thematic areas’ of the campaign to the citizen panel in November 

2020, as well as an update on progress in January 2021:

• Food

• Travel

• Consumption and waste

• We sought feedback on:

- Have we got the campaign right?

- How best can we use this information to engage as many people as 

possible?

- Which groups do the panel think they could reach?

• In January 2021 we paused climate comms to prioritise dissemination of vital 

public health guidance on Covid-19, but we still

• Launched climate crisis webpages

• Explored and developed our approach and audience understanding

• Commissioned consumption emissions analysis to inform our thinking

• Home energy

• Community Action 
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We captured your feedback

• Outreach strategies

• Ensure information reaches Camden’s diverse communities 

and is relevant

• Devise strategy to encourage and support residents taking 

personal actions

• Develop personal stories to inspire action

• Communicate benefits to action

• Actions people can take linked to net zero targets

• Commission a study based on the carbon footprint of an 

average Camden resident

• Stronger vision and sense of urgency

• Utilise and link to reputable sources and how to act now

• Update Climate Crisis webpages

Development of campaign during Covid-19

*Promotion of climate comms began in the lead up to COP26*
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Communications aims

1. To promote the Council’s focus on tackling the climate crisis and our ambitious programme of 

activity to support carbon emission reduction

2. To promote work in the community and the inspiring examples of community action already 

being undertaken to reduce carbon emissions in Camden, as seen at events such as the CCCA 

celebration held on 3 November – highlighting the wide range of work happening, including our 

commitment to be a zero carbon borough by 2030, Safe and Healthy Streets work, and our We 

make Camden sustainable missions

3. To encourage Camden residents, organisations and businesses to take action to respond to 

and tackle the climate crisis linked to the 5 themes: energy, consumption, travel, food and 

community action

4. To encourage and empower residents to get involved in our campaign which will link to any other 

relevant community-led events or participation activity – including with content that has been co-

developed with local climate activists
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Strategy

Audiences

• Targeted at everyone who 

lives, works or studies in 

Camden, local climate 

activists, and our businesses, 

VCS and schools 

• Overarching message that 

when we work together, we 

can create positive change 

and tackle the huge 

challenge we are facing.

• We'll aim to reach all of our 

residents – those already 

involved in climate work and 

those who are not – and 

encourage them to take 

action.

Channels

• We will use our channel 

strategy to maximum impact 

• Creating engaging and 

thought-provoking materials 

to inspire change e.g panel, 

VCS networks, and making 

sure our messaging is visible 

across the borough

Messaging

• Use clear and simple key messaging 

to encourage people and businesses 

to get involved

• Show tangible and local ways to 

reduce our impact on the climate, and 

signpost residents to ways to 

get involved and make a difference

• Continue to develop the strong visual 

identity we've previously developed 

for the campaign

• Communicate seriousness of what 

we're facing – but also to give 

practical, positive advice

• We will demonstrate the social 

impacts – locally and around the 

world, using statistics and data that 

show the impact of our emissions e.g. 

what our waste amounts to, and 

sharing ways to cut down on these
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• Lead up to COP26 acted as a spring-board for climate messaging, including promoting successful events 

such as the Schools Summit and CCCA Celebration Event and their outcomes, including sharing best 

practice and examples of community action.

• Continue to promote our Tackling the Climate Crisis campaign – supporting and promoting actions Camden 

Council, our communities and climate activists are taking to reduce our emissions. Including promotion of 

Camden Climate Pledge and Camden School Climate Charter, working with people and community 

organisations to develop content bringing forward local voices, developing graphics to share across social 

channels with calls to action, messaging in lead-up to winter around sustainable food, consumption and 

waste, home energy / fuel poverty. We've also been promoting the Camden Climate Investment with early 

success.

• Linking in with our We Make Camden community cohesion and participation work, to encourage and 

empower residents to get involved at a local level by sharing examples of how to do so, through individual or 

group action, including practical tips. Examples linked to the five themes co-developed at the beginning of 

our campaign: energy, consumption and waste, travel, food and community action

• Keen to continue to develop work with residents and groups playing a part in local climate action to co-

develop content and campaign materials, including by ensuring that their voices and stories are front and 

centre, as well as those of residents, community organisations, and local businesses.

Comms campaign & Covid-19
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Campaign content
Examples of graphics sharing ideas 

on how to take individual and social 

action – shared with further 

information and links, e.g. to Meat 

Free Monday, Library of Things

Some of the video content across our digital channels 

– sharing the stories and voices of people involved in 

local climate action, content from events

Example of graphic 

celebrating some of the 

progress we’ve made, 

and how people can get 

involved e.g. use bicycle 

lanes, hire bikes 

Newspaper ad for the 

Camden Climate 

Investment

Working with 

local 

community 

groups to make 

our services 

accessible for 

Camden’s 

communities 

e.g.
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The Council has an ambitious programme of activity to create a sustainable 

borough and there is powerful work happening within Camden's communities and 

amongst local activists:
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Discussion points

1. How much climate comms information have 

you seen?

2. Where do you think you’re most likely to 

see this type of information in the public 

space/realm?

3. What do you think are the best routes & 

ways to receive climate comms 

information?

4. Is there any climate comms from Camden 

you would like to see more of & why?

Exercise

Individually jot down responses on 

template provided

The in pairs of two or groups of four 

work together to discuss/prioritise 

ideas

Group reflection/discussion

Time: 30 minutes
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Healthy Streets

Safe & Healthy Streets: Camden’s approach to traffic 
reduction in our neighbourhoods

Climate Citizens Panel: March 2022
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• Brief summary of what the Safe & 

Healthy Streets programme is and 

the policy context

• What we’ve done so far, and our 

plans going forwards

• Challenges to delivery

• Our approach to engagement and 

consultation

Overview
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What does this look like? 

Low-traffic neighbourhoods 

connected by strategic 

cycle corridors

15 minute 

neighbourhood
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Our engagement and consultation approach
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Sam Margolis, Strategic Lead Transport Planning, sam.margolis@camden.gov.uk

Karl Brierley, Principal Transport Planner, karl.brierley@camden.gov.uk

And read more about our schemes here:

https://safetravelcamden.commonplace.is/overview and here:

https://www.camden.gov.uk/making-travel-safer-in-camden

The Cabinet report with full details on our revised consultation and engagement 

approach can be found here: 

http://democracy.camden.gov.uk/ieDecisionDetails.aspx?ID=3440

Contact details/further information

mailto:sam.margolis@camden.gov.uk
mailto:karl.brierley@camden.gov.uk
https://safetravelcamden.commonplace.is/overview
https://www.camden.gov.uk/making-travel-safer-in-camden
http://democracy.camden.gov.uk/ieDecisionDetails.aspx?ID=3440
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Discussion points

1. What words, phrases and/or images stood out for 

you and why?

2. What clarification questions do you have?

3. In respect to LTNs in particular, (but also more

widely) how can we work better in our approach to

engagement & consultation, & involving our

communities?

4. How can we increase participation, & consult with 

some groups that are often under-represented, e.g., 

non-car owners, disabled people, black & minority 

groups & young people?

5. What might these suggestions mean for residents of 

Camden, what impact would/could they have?

6. What could the Council do to sweeten the pill of 

traffic restrictions; what carrots could be best used to 

off-set the LTN stick?

Exercise

Split into two groups

Jot down thoughts and reflections on 

template provided

Group review and summary of points

Time: 45 minutes


